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In most developed
economies, more
than 50%b of the
population now has
a smart phone.

By late 2014, there
will be more smart
phones in the world

than people.
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Source: Portio Research Mobile Factbook 2013, Euromonitor, China Mobile, China Unicom, China Telecom, TRAI
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Source: Telmetrics Mobile Paid-in-Purchase Study 2013 #MOBILETRAVEL



1In3

travel searchers complete their
purchase on mobile
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Source: Telmetrics Mobile Paid-in-Purchase Study 2013
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1in 4 companies
have a mobile
policy for travel

18%0 of companie
do not intend to

Source: Travelport & ACTE Mobile Impact Research Paper 2013 #MOBILETRAVEL



“Our mobile policyis
separate fromout travel
program (falls underIT).”

‘“We have a mobile policy,
butitis not part of the
travel policy.”

““Processes already cover
mobile transaction
possibilities.”
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Source: Travelport & ACTE Mobile Impact Research Paper 2013 #MOBILETRAVEL
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